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PARTNER/PARTICIPANT:

Dear XXXX,

The STOP Sports Injuries campaign is sponsoring an exciting “Keep Kids in the Game educational event on DATE from TIME to TIME at LOCATION.

As an important leader of the TOWN community (As an important leader in local/national athletics), I would like YOU or NAME OF ORGANIZATION to attend or even cosponsor this event.

The STOP Sports Injuries campaign was developed by the following organizations to educate athletes, parents, trainers, coaches and healthcare providers about the rapid increase in youth sports injuries, the necessary steps to help reverse the trend, and the need to keep young athletes healthy:
· American Orthopaedic Society for Sports Medicine
· American Academy of Orthopaedic Surgeons
· American Academy of Pediatrics 
· American Medical Society for Sports Medicine
· Pediatric Orthopaedic Society of North America
· National Athletic Trainers’ Association
· National Strength and Conditioning Association 
· Safe Kids USA 

These organizations are dedicated to highlighting the importance of teaching proper prevention techniques, discussing the need for open communication between everyone involved in young athletes’ lives, and encouraging those affected to sign The Pledge to be an advocate for sports safety. More information on the campaign and pledge are available at www.STOPSportsInjuries.org.

Please see the press release/media advisory posted below and attached to this email for additional information, and feel free to contact me with any questions. We hope you are able to join us.

Best,
Name
Title
Affiliation
Contact info

POST ADVISORY/PRESS RELEASE HERE (also attach to email)
###


Sample Media Advisory 

DATE

Contact: 
Name, organization:
Phone:
Email:


NAME OF ORGANIZATION to Host “ Keep Kids in the Game for Life,” a STOP Sports Injuries Community Event

Local community promotes youth injury prevention for National Sports Safety Month

CITY, STATE –– Sports injuries among young athletes are on the rise. According to the national Centers for Disease Control and Prevention (CDC), high school athletes account for an estimated 2 million injuries, 500,000 doctor visits and 30,000 hospitalizations every year. For April’s National Sports Safety Month, the XXXXX community and NAME OF YOUR ORGANIZATION have joined forces with ANY RELEVANT/HIGH PROFILE PARTNERS to promote the importance of youth sport safety.

This event is part of the STOP Sports Injuries campaign to educate athletes, parents, trainers, coaches and health care providers about the rapid increase in youth sports injuries, the necessary steps to help reverse the trend and the need to keep young athletes healthy and in the game. The campaign highlights the importance of teaching proper prevention techniques, discussing the need for open communication between everyone involved in young athletes’ lives and encouraging those affected to sign The Pledge to be an advocate for sports safety. The campaign website and pledge are available at www.STOPSportsInjuries.org.

WHO: 	INCLUDE ORGANIZATION HOSTS, INDIVIDUAL PARTICIPANTS WORTH PROMOTING, PARTNERS

WHAT:  	“Keep Kids in the Game for Life,” a STOP Sports Injuries community event

WHEN:  	TIME START – FINISH 

WHERE: 	NAME OF LOCATION
	ADDRESS

About STOP Sports Injuries (www.STOPSportsInjuries.org)
STOP Sports Injuries’ comprehensive public outreach program focuses on the importance of sports safety—specifically relating to overuse and trauma injuries. The initiative not only raises awareness and provides education on injury reduction, but also highlights how playing safe and smart can enhance and extend a child’s athletic career, improve teamwork, reduce obesity rates and create a lifelong love of exercise and healthy activity. Our message underscores the problems of overuse and trauma and emphasizes the expertise of our coalition of experts.

A PARAGRAPH ABOUT YOUR ORGANIZATION AND YOUR WEBSITE ADDRESS.
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